SEO
Online Marketing

Verstehen & Anwenden

Easy Online-Marketing
fur Einzelunternehmer

Training, Schulung, Ausbildung & Qualifizierung



Online Marketing

Ablaufplan

4 Blocke je eine Stunde

1. Vorbereitung 2. Webseite & 3. Sozial Media 4. Technische
(Charting the Email (Online (Feed the Analyse
Course) Real Estate ) Funnel) (Geekout)

Nach Jedem Block 15 min Pause
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Charting the Course

 Zielgruppenanalyse

* Angebot
 Alleinstellungsmerkmal
* Nachricht

e Kanal
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Zielgruppenanalyse

!
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Datenquellen

* Google Trents
https://www.google.com/trends/

e Statista
https://www.statista.com/

* Facebook Gruppen

* Perplexity
https://www.perplexity.ai/



https://www.google.com/trends/
https://www.statista.com/
https://www.perplexity.ai/
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Nutzer Avatar

AGENCY ERIC

GOALS AND VALUES " CHALLENGES & PAIN POINTS

Alter
Gedanken

Gewohnheiten s |IEEEET
Herausforderungen x

Bediirfnisse w Jnmesm
Demografie

QIGITAL'
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_

GOALS AND VALUES

oals:

Values:

SOURCES OF INFORMATION:

Books:
Magazines:
Blogs/Websites:
Conferences:
Influencers:
Other:

Phaze 1: Research of Competitors and Customers

P — —

Customer Avatar

Age:

Gender:

Ethnicity:

Marital Status:
#Age of Children:
Location:

Cccupation:

Job Title:

Annual Income:
Level of Education:
Other:

CHALLENGES & FAIN POINTS

Challenges:

Pain points (Fears & Frustrations):

OBJECTIONS & ROLE IN
PURCHASE PROCESS:

Cibjections to the sale:

Raole in the Purchase Process:
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Angebot
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Die Angebot Formel

e Alex Hormozi

Valve Equafion

Dream Perceived Likelihood

V IU —  Outcome X  of Achievement
aive Effort and

Time ><
Delaq Sacrifice
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instellungsmerkmal

Alle
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Nachricht formulieren

¢ Blinde?

S’cun‘\ﬂ"‘"“me o

Ich tue far !
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Pitch

*S et the Frame

*T ell the Story

*R eveal the Intrigue
* O ffer the Price

*N ail the Hook

*G et the Deal
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Timeline-Pitch

* Vergangenheit

* Gegenwart
e Zukunft i
! 9
* Problem .
* Losung

* Ergebnis
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Helden/Herkunftsgeschichte

/ } ; CaII to
Adventure Supernatural

Retlrn aid

(Gift of Threshol
/he Goddess) KN OWN Guardian(s)

UNKNOWN Mg

transformation)

N
e /’ 2 | Helper
Atonement Mentor i~

=
8

Hero's
Journey

&
Transformation REVELATION Coe'.\\

- Helper
Abyss N—
death & rebirth

Q
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2
o
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Kanal

R

@
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Pause

+ Nachster Block: |

Online Real Estate
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Marketing Funnel

Awareness

Consideration

Conversion
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Funnle Abschnitte

* Awareness
}Nenn niemand weild das ein Angebot Existiert kann es nicht gekauft werden.
nterest
Das Angebot ist aufgrund eines Schmerzpunktes fiir den Kunden Interessant.
Consideration
:Beginn des Kaufzyklus. Der Kunde denkt Gber einen Kauf nach.
ntent
Der Kunde entscheidet sich zu einem Kauf.
Evaluation
Der Kunde entscheidet dartiber wo und was er kauft.
Purchase
Der Kunde schliel3t einen Kauf ab.
Intent, Evaluation und Purchase werden auch Conversion genannt. Conversion ist die Umwandlung eines
Besuchers in einen Kdufer.
Einen Kunden das erste Mal zu finden und in einen Kdufer umzuwandeln gilt als der schwierigste Teil des
Marketings. Daher wird liber die Nachsorge nach dem Kauf dafiir gesorgt das der Kunde zu wiederkehrenden
(Loyalen) Kéufer wird.
Retention
Loyalty
Der Kunde wird liber guten Kundenservice zum wiederkehrenden Kaufer.
Advocac()(
Der Kunde wird zum Advokaten/Botschafter fir ihr Angebot.
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Webseite

Free Responsive
Bootstrap Web Template




HELLD,
MY WAME 15:

Fraperaga® Cubburs 52
WIR e R
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20 31.10.2025
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Content Pattern

------ » Post title
Headllne Headllne
D G
L e,
I G [ntro e
Problem
Opinions

Solution

Content Pattern Goes Here

Call to action

Conclusion
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OnPage

* Robot.txt * Share Option

e Sitemap * Ladezeit

* Bild Namen * Site Structur

* Alt-Tags * Nutzerfreundlichkeit (UX)
* Meta-Tags * Uberschriften (H1)

* Title-Tags * Permalinks

e Keywords

* Mobil Ready
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OffPage

* Backlinks * Backlinks
* Foto Sharing

* Video Sharing

* Directory Submission

* Sozial Sharing

* Blog Submission

* Press Release

* Syndicats
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WP
Blog

Verzeichnisse

FB
Page
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Besucher

Opt-In Funnel Iyl

Landing Page
Squees Page ——
Name .
Warum Uberhaupt E-Mail? VSL
Emzil
Email ROI (per $1 spent)
....................................................................................... I
$40 1
I
1
$2224 41972 I
+
$10.51 Newsletter
—
$7.30
$2 SALES PAGE
] — !
Email Catalogs SEO Internet Mobile Banner Ads EMAI[S: VlDEﬂS,
Display BLOG POSTS . Ka U'I:Eﬂ
WEBINARS
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Email Funnel

Sign Up Basic Email Autoresponder Setup

Go!

N N Confirmation email
Confirmation

Page

Mow act vate Activated? — No—
;,-'0.|r .‘_1LJ!'JFE!'ZI’I!'J1I!'?II'I
I
fas
\ Broadcasts/
Success! Newsletters

You have been

addad to my list

Day 0 Day 1 Day 2 ' Day X
Welcome

Message Autoresponder
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E-mail Automation Anbieter

e Aweber
www.aweber.com/

* GetRresponse
wWww.getresponse.com
* Mailchimp
www.mailchimp.com/
e Cleverreach
www.cleverreach.de
* Drip
www.drip.co/



http://www.aweber.com/
http://www.getresponse.com/
http://www.mailchimp.com/
http://www.cleverreach.de/
http://www.drip.co/

Online Marketing

Pause

+ Nachster Block: |

Feed the Funnel
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Sozial Media
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oziale Platformen

Facebook Google+

Erreiche Deine Ziele Nils  Startseite 1

o o i 4B o

Family Acquaintances Following Mashable More v @ Hangouts

Friends

Seite Nachrichten Benachrichtigungen n Statistiken Beitragsoptionen Einstellungen Hilfe ~

. Mashable
1at's new... |

M Photos Google constantly looks to improve its various services through

= = software updates and design tweaks, and the latest revamp may be

O] ) (> ] i coming to your Gmail account
6 What's hot .

#google #gmail
@ Communities
Gmail Login Page Redesign Showing

= Events

z?ecashmore up for International Users

Erreiche Deine
Ziele

Hangouts On Air
J - iill be joining +Do Something and former Vice President

Reality Chairman +Al Gore tomorrow to chat about the ‘

8 poooe
£3 Pages {and what young peaple can do today to help solve it +51 1P n n
9 Local Jestions in the comments below and I'll try to have them
Startseite = iing Monday's Hangout on A
Hide comments A
Settings on #algore #dosomething #hangoutsonair ;
Info Gefallt mir Nachricht senden v Mehr + £y, Neil Varillas
<" I've seen that login page before! It looks awesome, in my

Fotos ity originally shared: gpaod

_ Jctober 21, The Climate Reality Project will kick off the B Fabian Cook
Veranstaltungen # status [8] Fotoivideo (@8 Angebot, Veranstaltung + B~ Bildungseinrichtung - Berlin o Sonversation on carbon pollution with a Google+ Hangout u Sesnk sz

Gerben van Erkelens

Bewertungen Q E s — 4 m« Start a video party
Gefallt mir'-Angaben =
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Recherche auf Facebook

Suche nach

Keyword

_
JEtrfolgreiche
Posts

=
Aktivitat
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Videoplattformen

YouTube Vimeo

You Q . .
L vimeo American Dream

CREATOR STUDIO Cafe Sprout b 0 =

-
i VIEW CHANNEL ] w

details

I; DASHBOARD
-

VIDEOS KEY STATS FROM LAST 30 DAYS
B 00 MANAGER v . ity I
o N
n L G, el wilinden aioh pinsd Bekih oy W
an, COMMUNITY w
TS
e CHANNEL W
E Craea rodfaation, wil spas hasn
.||| ANALYTICS w
el Watch Later  Follow this
I creare ¥ SRS -

WHAT'S NEW
E Cormmats 00 i welbod wil $how 13 v

B v
@ Sclect ‘B Back X' Main Page
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Live Video Streaming

Meerkat Periscope
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Live Video Streaming

o (0

Browse

[ ]
174N
K I ‘ Recommended Games
~ InTheMudSports 3

Gambling Creative Alternative

f
A 4 f:\\i;..
- ! LEAGUE= Y m

.
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NovaNeon 4 | =
¢

JPole

raz097
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B ® QOar
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o
) S / =Y palion Waan Cr
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= Events
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- E
P‘ Kolyasik_Cringe

Team - Hall of Honor




Pinterest

@ sewon

EXAMPLE OF A

BUSINESSACCOUNT e

g A ie Mg Mllams 4y it v ncxuu v
It GoewT work? Cont: «w—r:m,}o com

PINTEREST SOCIAL VDI 4

Online Marketing

Bildnetzwerke

Instagram

Cazon: .
'

Pinterest Pro

AMMALS GONE VRAL E35 SHELTER DOGS ARE THE. A

UNEN SEAE EN=a B0 LRNE

TOP MEN'S FASMONS TOP VIRAL INSPIRATICNAL ... POPULAR FOOD & DRINK
Fhat 47Tl |

h, but &y !

what if you

TOP GARDENING DEAS .. & TOP WOMEN'S FASMIONS
i

AR

11 e

FREN BEDH IF LB

TOR 198 WORLD TRAV... * & WANT 0 BE PASSONATE ¢ W Mess enen S0l TOP PN, MUSIC & BOOKS

Tl ol

/\ 2 CuIAY 1ICT DALY
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Recherche auf Pinterest

Suche nach

Keyword

Pinner Pinwande

_
JEtrfolgreiche
Posts

=
Aktivitat




Online Marketing

Bildnetzwerke i 2

Tumblr Snapchat

Gucci @

Company

|‘| Gueel 4 new photos

43635 peopla have been here Introducing the Web Sneaker, an old-school athletc shape with moderm
accents, Crafted in glittering silver fabric, the low-1op is profiled with blue-
rexg-blue Web stripes, and a feline head on the Iongue

hnpion.gueti.comiGucciGineas
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Audioportale

SoundCloud

00/ I soft robors and e o x |

C O hups./isoundcloud.com/siream

y for music and audio

Your Stream
Passiton

Hear a sound you kke?
Repost it to let others
hear it too.

1 oew sound

o Ter‘npest' )

» Lke 1 Repost B Add 10 Set €2 Share By L4 v v Ad of Montreal
2o 280y Foliow
' Deftones
0 Soft robots and the origins of life T2 TRase Fohow
b,
- - Fellow
¥ Like T Repost  B% Add 1o Set (2 Share & Download » . e
2

o This Is What Crazy Looks Like Via Text Messaging...

Love that vocal sample!

“ @ SICK DROP! Check my beatz
{dot) com ™

Jayme Catsouphes isfo... .
PR IM Follow Sack

WUke TiRepost  B* AL 10 Set

~
. ° of Montreal - Dumb Acre

iTunes

85 Party $hatfe
& 9 Munc
[ Mask Videos

Tunes

Seatoh Repits

% Ny Top Rates .
3 Recertly Added A Namve Time - Arsist Alrem Prite Poowtarily | Gesre
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) Now FEavIO0 4 Palri Podeart onFinarcitl ... © Patrl Corrpesier Syaterea, Ine.  PatmiPodkaston . O Free (UMD B0 Mansgeme...
$  OAPodeat - Comverazeoms A © Atz CAPodiast - Co ©  Free CHsiasio B Teeh Newa
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Coppes Cvants

Online Marketing

Business Networks

LinkedIn

Linked m Account Type: Basic |

Profile

o Pt oni b Tags: 2
&\
getes T Tag sx BB s
J " e Moache cint Veesiabon
L oo
VYO T a8 ONG D
= B 1N 00 Pirs NN M OO VIO Y
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‘ )
Uber mld" & PO RN 0O A0
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Irkedin commbAest-1
> Saamexadader v Yl akch P Ousibal X Sivre @ L
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T oL ——_—e Activity
Ve wdd ey 4o o ormae iy o g O v b n QT bsd (ot 6— L“—\ks Rtbvon veo S g ek m
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- po-—p . oy g g —— ...‘.,. [P —— RO — Grpperracdeider
- s i v v "l | TN ACEIPANICIN A 1 e Py étrdeny e
. s N € | ks = B .
ME310 $ 4T ORIT0S Summary
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] ue nted

- — - - — -

AV NS 100

=tab_pe

+ Add a summary

Test 123 «  Add Connections

"

G~

orney Wanted - We need attorneys to help our legal clients, Free trial to view cases.

Recommended for you 1
Experience +

& Education B
m Photo +

& Skills +

ah Al80 add

Summary

[&) Projects -

'@ Languages +
E\ Publications
&Y Organizations +

AV 4
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Kurznachrichten Services

Twitter * WhatsApp

< Chats

It was great. Ihe beach was
absolutely beautiful.

> 5

‘,‘ 0:10 slide to cancel €

a|wle|r|T]Y]u] 1 |of¥
L

@apple

A|IS|D|F|G|H]J|K]L

[] Joined September 2011 123 @ space return

|\ S
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Kurznachrichten Services

* Jetzt X.com Telegram

O -
TN -
Telegran ’git .
@X Q '
What's happening?! ( 7'

© everywhere 2 Joined February 2007

2

®
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Content Delivery Automation

u £ IFTTT
in IAWIRR:
//1 \
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Syndicate

ao §.

< \ ‘

Q - 04.
@O, @\ O,

@ ao : o m -

"® O R -0
o o o
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Pause

+ Nachster Block: |

GeekOut




(1 Tube}

DASHEOARD
WIDED MAMAGER
CHANMEL SETTINGS

AMNALYTICS

Views reports
iews
Demagraphics
Playbadk locations
Traffic sources

Audience retention

Engagemert reports
Subseribers
Likes and dislikes
Favorites
Comments
Sharing

Annotations (Beta)

Overview

Analytics

Q United States

This year (Jan 1, 2013 — May 7, 2013), United States

Performance

WIEWE

2,386,333

Engagement

LIKES
2,140

Top 10 Videns

WIDED

DISLIKES
g9

100,000

50,000

[
ESTIMATED MINUTES WATCHED

2,897,975

COMMENTS SHARES
492 1,114
VIEWS

Uplaad

Online Marketing

&
This year - a
=
o
23
SUBSCRIBERS
FAVORITES ADDED  FAVORITES
REMOVED
G20
83
ESTIMATED MINUTES
WATCHED LikES
255174 258

Google

Analytics

i Dashboard

d Reports
8 visitors

2 Traffic Sources
O Content

P Goals

W Ecommerce

Settings
2 Email

Settings
® About this Beport
@ Convarsion University

@
@ Beport Finder

My Account | Help | Contact Us | Sign Out
Dashboard Jan 1, 2007 - Jan 31, 2007
Export w ) Email

oc1,2006 - Dec 31,2006 @ Jan 1, 2007 - Jan 31, 2007  Visits

January 1, 2007

Site Usage

nAn 16,107 Visits s 62,142 Pageviews

Dec 1 - Dec 31, 2006: 13,208 (21 Dec 1, 2006 - Dec 31, 2006: 53,8

January 8, 2007 January 15, 2007 January 22, 2007 January 29, 2007

renidif 3,86 Pagesivisit rdocs: 00:03:22  Avg. Time on Site

Dec 1, 2006 - Dec 31, 2006: 4.08 (-5.37 Dec 1, 2006 - Dec 31, 2006: 00:03:31

o 36,81%  Bounce Rate

Dec 1 Dec 31, 2006: 35.98%

T
‘x s

Ln i 50.44% % New Visits
D

Dec 1, 2006 1, 2006: 49.73%

Visitors
10,160
——
e
= Direct Browser Visits % visits
11,543 (71.66%) p ’ 121 i
 Search Engines Internet Explorer 3,136 81.55
3,108 (19.30%) Frofox i —
¥ Referring Sites
1/456(9.04%) Safari 393 2.44%
Netscape 116 0.72%

Opera 55 0.34%
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Sv el
.

% 27 Detecinns

% 3

3 -

50

e

“0

Depth: 25.87m
Vs gong romgm %

Active Region: Layer 1

B Moertnt FIdn Margon &
Man 13202000 of 2300w
e

amy “rae

Layer 1

‘e

Transducer ES120.7C
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Key Performance Indicators

* Wie viele, e Zugriffe UV

* Wann und Wie lange e Zugriffszeiten Bouncerate
* Wohin * Seitenzugriffe

* Wer flr Was * Custom Audience

* Woher womit » Geo Targeting / Source

- Wargm

* Wieviel SSS e Conversion Rate / Umsatz
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A/B Testing

LY .Y J—
aassd

Aa“) \’l'B
hadd

v b
290/0 conversions ’ﬂ 30/0

eeeeeeeeee
nnnnnn
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Splittesting tool

e https://vwo.com/ab-testing/ (Handbuch)
* Optimizely

* Unbounce


https://vwo.com/ab-testing/
https://vwo.com/ab-testing/
https://vwo.com/ab-testing/
https://vwo.com/ab-testing/
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Keywords

Top Level Long Tail Keyword

Handy fir
Selbstandige
- |
Handy fur
Private Handy
Vertrage Vertrage

<
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/’
#4

Clustere die Keywords in
thematisch passende Gruppen

-
1r ~ >
-

-
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Recherche Tools

* Keyword Recherche
http://keywordtool.io/

* Google Keyword planer
https://adwords.google.com/KeywordPlanner

* Bing Keyword Planer
https://advertise.bingads.microsoft.com/en-
us/solutions/tools/keyword-planner

e SEO Book
http://tools.seobook.com/keyword-tools/



http://keywordtool.io/
https://adwords.google.com/KeywordPlanner
https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner
https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner
https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner
https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner
https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner
http://tools.seobook.com/keyword-tools/
http://tools.seobook.com/keyword-tools/
http://tools.seobook.com/keyword-tools/

Online Marketing

# Hashtags

not just | ,’f make
memorable | brand name | | sense
F _j!
short | RULES research
and | ' OF THE ' research
simple research
HASHTAG |
relevant | | useit consistent

' everywhere!

Tweetping

Real Time Social Media Data

TOTAL
208,258 tweets

United Kingdom

& ic of the United States

CUSTOM  LIVEDEMO  CONTACT
- -

b

=" .

Beta sign up closed




bing

Women's Shoes

2,060,000 RESUALTS

Up to 70% Off | ColeHaan com

Online Marketing

Paid Advertising Anbie

Bing Ads

In women's shoes. sandals, bool

. Sandals, Wedges | Shoes, com

Relate
DSW Shoes
Pumps. St
Nine West Shoes

, Wedding | DSW

JCPenney
Large Size
Brands of

Ecco Viomen's Shoes, Sky Strap

N

Official Payless Website
‘ ¢

wgeSize Shoe
oes in Large Sizes. Shop Payless &

ey Outftl Shop Flat

Social Results "o« ®

anms

‘Connect 1o Facebook 1o see what your
e know

From social networks.

T ot e

ey doetlove shows. They just think
s good encugh to

[ R

Google Ads

"li;,’ sell your car

Wie Buy Your Car-2 Hours - WeBuyCars.com
wiww. wobuyears com/SellYeurCar = (B77) 924.2576

W Coma To Your Homa Or Offico. Lk Now, Wrecked Cr Not Running

#1 Onling Car Buyor - Colobrating Our 35th Year - Up Toe $100.000

A+ Rating - Bottor Business Buroau
Soo What Vehicies We Buy Why Sell to WoBuyCars.com
Live Chat With A Buyer FAQE

Sell Your Car Today - We Buy Cars Up To $100,000
www.cashdusedcars com/Sell-Your-Car =  (800) S46-7700

4.7 e e e

Freo Offerd Sell Your Car for Cash

Wa Coma To You Fast - Froe Car Apprassals - We Do All DMV Paporvork

W Coma To You - Sell Your Car - We Pay 550 to 5100000 - Submit Car Freo

How To Sell A Car - Sell Your Car - Kelley Blue Book
www.kbb.com/sell-your-car’ = Kelloy Blue Book -

Sell Your Car For Cash
www coshiorcars 1 hr.coml =

(714) B50-1345

Any Make, Any Moded. Any Condition!
Froo Tow Away, Samo Day Sorvco

Sell a Used Car Today.
www cashforcars.com/! =

(B00) 485-2242

Sell a Car Fas! with Cash for Cars
Call Now for an Instant Offer,

Sell Your Car & Get Cash

www greencashdcars.comFroaCuctos =
W Pary Top Doliar. Froe Cruabis,

Cash For All Makos & Modols

Facebook Ads

Facebook Ad Placements

Desktop Mews Feed and Right Column Mobile News Feed
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Paid Advertising Formate

CPM CPC CPA

* Pay Per View * Pay Per Click * Pay Per Sell

e Glinstig * Kostenkontrolle e Kosten nur bei Kauf
» Schwierige * Sofortiger Trafik e Teuer

Kontrolle e Werbeblindheit



Online Marketing

* Google
https://www.google.com/ads/new/step-by-step-adwords.html

* Bing
https://advertise.bingads.microsoft.com/en-
us/resources/training/courses
https://advertiseonbing.blob.core.windows.net/blob/bingads/media/
library/training/courses/bing-ads-accreditation-study-guide-
spring2016.pdf

* Facebook
https://www.facebook.com/business/ads-
cuide?tab0=Mobiler%20News%20Feed



https://www.google.com/ads/new/step-by-step-adwords.html
https://www.google.com/ads/new/step-by-step-adwords.html
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