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Online Marketing

Ablaufplan

4 Blocke je eine Stunde

1. Vorbereitung 2. Webseite & 3. Sozial Media 4. Technische
(Charting the Email (Online (Feed the Analyse

Course) Real Estate ) Funnel) (Geekout)

Nach Jedem Block 15 min Pause
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Charting the Course

* Zielgruppenanalyse

* Angebot

* Alleinstellungsmerkmal
* Nachricht

e Kanal

27.04.2017
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Zielgruppenanalyse

Oberschicht / Sinus B1
Obere 1 Etablierte .
Mittelschiche 10%:
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Unterschicht Konsum-Materialisten
12%
- © S0 Sooavimon 2007
Sozlate
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Grund- Muohterfufiung, Orfung 2adwwduainperurg, Sellatverwrhichung, Genuss Nt -Optanalitse, Expermmendier
: - orleatierung frecde, Leben in Paradonsen
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Datenquellen

* Google Trents
https://www.google.com/trends/

e Statista
https://www.statista.com/

* Facebook Gruppen
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Online Marketing

Nutzer Avatar

CUSTOMER AVATAR

AGENCY ERIC

40
GOALS AND VALUES Ao CHALLENGES & PAIN POINTS
Gedder: Maie
Goals Chalenges.
Enc wants 1o Markal Status: Married Eric is chalanged with
A te r ":I:‘:: _’:?"r 8 ""::C" e am - Scaling his agoncy busness

8/Age of Chidren: 2 (Age 8 4 10) F Q . Yoining and retaining top marketng talent
o s Dt Keep his marketing skills sharp whie being CEO

Orando, Flonda

Gedanken s

EnC s comenilied 10 Enc's paen points are
Professional development or he and s empicyses Foar of losrg business 2 ]
Pron

4 " Vi for his Chents - Foar of b agoncy falley ! digtal markesng
Gewohnheiten e
" surmound mysel! with people
y H Quote smarter than me *
Be d u rfn I S S e Books: Good 1o Great / Think & Grow Rich Objections to the sale
Ocovpation: Digital Markot

Magazines: Wired / Fast Company Does the iraining it an existing service or a new
BOrVICe N can offer 10 his clienta

D e m og ra fi e Blogy/Webtistes: AdAge / DigDay / Sociat Frosh Job Tithe: CEQFounder How 100G N a0d 1 10 memrder will Bo “out of

Conferences: Content Marketing Word / SXSW Aroual income: $150.000

SOURCES OF INFORMATION OBJECTIONS & ROLE IN PURCHASE PROCESS

Role in the Purchase Process:
Gurus: Jay Baer / Joe Puliza / Chyistopher Penn = o
Level of Education: Colloge Gracuate

Efc is the decision maker. H ys dgital marketing
fraining 10 koop hmself and his team sharp, Ha's not
wortiod about e price pord If he knows the ¥aining wil
an 03ge In the mark

Other: Spenda time on Linkedin looking for talent Spends time on Linkedin looking for

Othet: taiant

EACe

QIGITALI AR ETER
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| Nl TN\

Alleinstellungsmerkmal
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Nachricht formulieren

Ich tue far !
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*S et the Frame
*T ell the Story
*R eveal the Intrigue
* O ffer the Price

*N ail the Hook

*G et the Deal
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Kanal
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Pause

 Nachster Block:
Online Real Estate
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Marketing Funnel

Awareness

Consideration

Conversion

Loyalty

Advocacy
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Funnle Abschnitte

* Awareness
}Nenn niemand weils das ein Angebot Existiert kann es nicht gekauft werden.
nterest
Das Angebot ist aufgrund eines Schmerzpunktes fiir den Kunden Interessant.
Consideration
Feginn des Kaufzyklus. Der Kunde denkt tiber einen Kauf nach.
ntent
Der Kunde entscheidet sich zu einem Kauf.
Evaluation
Der Kunde entscheidet dartiber wo und was er kauft.
Purchase
Der Kunde schliel3t einen Kauf ab.
Intent, Evaluation und Purchase werden auch Conversion genannt. Conversion ist die Umwandlung eines
Besuchers in einen Kdufer.
Einen Kunden das erste Mal zu finden und in einen Kdufer umzuwandeln gilt als der schwierigste Teil des
Marketings. Daher wird tiber die Nachsorge nach dem Kauf dafiir gesorgt das der Kunde zu wiederkehrenden
(Loyalen) Kdaufer wird.
Retention
Loyalty
Der Kunde wird Gber guten Kundenservice zum wiederkehrenden Kaufer.
Advocacgl
Der Kunde wird zum Advokaten/Botschafter fir ihr Angebot.
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Webseite

Free Responsive
Bootstrap Web Template
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Blog

(17 Qe LR i (maa L apn ] Barsonal Lawvoli

NAVE OF & G

I"’ﬂf‘ﬂf"l—w

iz T Fia: =re

Fiiza: Tropm

Lomg Shop Laymsir ) o g R e i Plesanny Lawoi

i Lo e e B
T

al
.

(Y .. GIEGL.

1 ¥

nﬂﬂn;, — M | g

Dr

& B Shop Liytu:

I.-"?-I.

”l“

” I

[ ey 'y o]

[ Shrin Hoscdar Layous

_A‘|

L = S i

|'|

-

27.04.2017




Online Marketing

OnPage

* Robot.txt e Share Option

e Sitemap * Ladezeit

* Bild Namen * Site Structur

* Alt-Tags * Nutzerfreundlichkeit (UX)
* Meta-Tags * Uberschriften (H1)

* Title-Tags * Permalinks

e Keywords

* Mobil Ready
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OffPage

e Backlinks e Backlinks
* Foto Sharing

* Video Sharing

* Directory Submission

* Sozial Sharing

* Blog Submission

* Press Release

* Syndicats

18 27.04.2017
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Email Funnel

Sign Up Basic Email Autoresponder Setup
GOo!
l ~ Confirmation email
Confirmation
Page
Now activate [ Activated? — Ne — @
wour subscription
|
Broadcasts/
Success! Newsletters

You have been
added to my list

Day 0 Day 1 Day 2 ' Day X
il Autoresponder
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E-mail Automation Anbieter

e Aweber
www.aweber.com/

* GetRresponse
www.getresponse.com
* Mailchimp
www.mailchimp.com/
* Cleverreach
www.cleverreach.de
* Drip
www.drip.co/
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Online Marketing

Pause

 Nachster Block:
Feed the Funnel
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Soziale Platformen

Facebook Google+

Erreiche Deine Ziele Nils  Startseite 1 Go gl€+ & +Ryan 48 shae
Seite Nachrichten Benachrichtigungen @ Statistiken Beitragsoptionen Einstellungen Hilfe ~ 4> Home Al Friends ~ Family ~ Acquaintances  Following ~ Mashable ~ More v @ Hangouts
O rrofile F g v
3 Mashable
(& People 1at's new... ed oublicly - 3:42 PM : | Pete Cashmore
M Photos Google constantly looks to improve its various services through

software updates and design tweaks, and the latest revamp may be

(0] 8 o i coming to your Gmail account
What's hot
(4] k- #google #gmail
@ communities
Gmail Login Page Redesign Showing

o Events e Cashmore
Bred publicly - 3

up for International Users

Erreiche Deine
Ziele

@ Ha tsOn A
- HARGONS O ALY il be joining +Do Something and former Vice President

Reality Chairman +Al Gore tomorrow to chat about the

=a Pages +and what young people can do today to help solve it. -6 ﬂu

9 Local Jestions in the comments below and I'll try to have them

eichedeineziele

Startseite iring Monday's Hangout on Air. - ”
mments A
£ Settings on #algore #dosomething #hangoutsonair - .
Info Gefallt mir Nachricht senden ~ Mehr ~ el Varites
I've seen that login page before! It looks awesome, in my
Fotos ity originally shared: opmon
_ Jctober 21, The Climate Reality Project will kick off the 'l Fabian Cook 749 Pl
Veranstanungen # Status @ Foto/Video a Angebot, Veranstaltung + B AS Bildungseinrichtung - Berlin o sonversation on carbon pollution with a Google+ Hangout Seenithereinnz.:)
Bewertungen @ | A — { {; Suhenvan Erkalune = Starta video party
.Gefalit mir-Angaben Q
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Videoplattformen

YouTube

N T ]
Youl[IL: a e _
American Dream

CREATOR STUDIO Cafe Sprout (] 0 =
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Live Video Streaming

Meerkat Periscope
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Online Marketing

Pinterest

@ sewon
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Bildnetzwerke i 2

Tumbilr Snapchat

Gucci @ B 2O,

Company ' W Message | «ss [

15,096,070 people like this
, Gueel 4 new photos

3 635 people have been here Introducing the Web Sneaker, an old-school athletc shape with moderm
accents, Crafted in glittering silver fabric, the low-1op is profiled with blue-
red-blue Web stripes, and a feline head on the lengue
hlpifon.gueti.comiGucciGineas

Imate friends to like thes Page
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Audioportale

SoundCloud iTunes

B 00 9 soft rebots and the avig % s aYaYs) Tunes

* C O hups.) soundcloud.com/stream

Your Stream
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Business Networks

Xing LinkedIn

Add Connections

Test 123 «

XING _— sytheseh

Kondson . ) naARer

orney Wanted - We need attorneys to help our legal clients, Free trial to view cases.

View Profile

Recommendations Recommended for you
» Test 1-2-3 =)

7 Lawyer

s W ke 1 & —
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Kurznachrichten Services

Twitter WhatsApp

‘!‘ 0:10 slide to ¢ ancel
’ QIWIEIR|TIYJU]I|O]Y
@apple T ASDFGHUJKL
'ig»"x;,uh: asn'ttweetedvett -0 P4 _A A A A A L A .
Joined September 2011 = = et
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 Nachster Block: |

GeekOut
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YU“ Q Upload 7 GO( )Sle Analytics My Account | Help | Contact Us | Sign Out

DASHEOARD Overview &
EIIITTES Dashboard Jan 1, 2007 - Jan 31, 2007
+ VIDED MANAGER vad Pepocs Export v | (7 Email
. X P 8 visitors : M Dec1,2006 - Dec 31,2006 @ Jan 1, 2007 - Jan 31, 2007  Visits
\ CHANNEL SETTINGS Search foryour videas Q United States [x] This year = [51] 2, Traffic Sources o
0 Content
* ANALYTICS P Goals
W Ecommerce 4 \
T " "~
Settings
Views reports 2 Email January 1, 2007 January 8, 2007 January 15, 2007 January 22, 2007 January 29, 2007
i - i ® Abaut this Regart 5ag9
Demographiss This year (Jan 1, 2013 — May 7, 2013), United States e agar ey
©Comman Questions e 16,107 visits AN 62, Pageviews
Playbadk locations  Bapolt Flodee Dec 1, 2006 - Dec 31, 2006: 13,209 (21.94%) Dec 1, 2006 - Dec 31, 2006: 53,855 (15.39
Traffic sources
Performance il 3,86  Pagesivisit rohovn 00:03:22  Avg. Time on Site

Audience retention Dec 1, 2006 - Dec 31, 2006: 4.08 (-5.37%) Dec 1, 2006 - Dec 31, 2006: 00:03:31 (-4.27%)

Er 10000 =
Wagrisshuin v o 36,81% Bounce Rate Lo 50.84% % New Visis
X X
Engagemert reparts e W‘M R WJ‘.LM ° Dec 1, 2006 - Dec 31, 2006: 35.98% (2.30%) Dec 1, 2006 - Dec 31, 2006: 49.73% (1.42
a

Subscribers
Likes and dislikes VIEWS ESTIMATED MINUTES WATCHED SUBSCRIBERS Visitors Overview Map Overlay world
) 2,386,333 2,897,975 805 \x
F avarites L
Comments
ban
atln
Sharing Engagement
Annotations (Beta)
ke o | Visitor
" L % TN s s
- o W e M4 Kb 1, b NI 10,160
LIKES DISLIKES COMMENTS SHARES FAVORITES ADDED FAVORITES -

REMOWVED

2,150 g9 492 1,114 B50 ——=
5

' Direct Browse Visits % visits
. 11,543 (71.66%)

Top 10WIDBOS  Browse all content . W‘;mmgs Intermet Explorer 13,130 81.55%
= ;v;'“ (,‘9-35":’ Firefox 2,349 14.58%

VIDED VIEWS ESTIMATED MINUTES LIKES 458 608 Safari 303 2.44%

WATCHED -

Netscape 116 072%

Opera 55 034%
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Tacking
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A/B Testing

YY)

site visitors

LYY YY)
Ai‘) \’.B

Y YY) LY YT
b v
29% conversions 1 30/0

Winner
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Splittesting tool

e https://vwo.com/ab-testing/ (Handbuch)
* Optimizely

e Unbounce
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Keywords

Top Level Long Tail Keyword

Handy fir
Selbstandige
Handy fur
Handy fur
Handy Private Handy
Vertrage Vertrage
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Recherche Tools

* Keyword Recherche
http://keywordtool.io/

* Google Keyword planer
https://adwords.google.com/KeywordPlanner

* Bing Keyword Planer
https://advertise.bingads.microsoft.com/en-
us/solutions/tools/keyword-planner

e SEO Book
http://tools.seobook.com/keyword-tools/
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# Hashtags

Tweetping B e CUSTOM  LIVEDEMO  CONTACT

7 not just /| make
memorable /|  brand nome | | sense

ot [l RULES

—

Real Time Social Media Data

research

and | | OFTHE | research
simple | ' research [N
/' HASHTAG | N
/ | BAE United Kingdom

Republic of the United States

Beta sign up closed

Philippines

relevant f use it [ consistent |EEEESENE—_G. -
[ everywhere! [
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Bing Ads

WD MAGES VIOEOS  MAPS  MEWS  MoRE

Women's Shoes o

2060000RESULTS  Any time = Na Sat, Wi

Cole Haan: Up to 70% Off | ColeHaan com
waw ColoHasn com

End of Season Sale- Shap Now & Save Up 1o 70% OFf Offer Ends Soord

Nine West Shoes - 20% Off Reqular, Sae & Clearance,
waew LordandT ayho. com
Free Shipping st 99 - Shop Now!

's $hoes | Zappos com

& Frow Retuans on Al Womens Shoes at Zsppos!
rated (5721 reviews)
#Womans Sandals Womers Shoes on Sale Womers Heels
Womens Running Shows

Discount Womens Shoes - Save Up To 75% Off On Top Brands,
Shoes

wawe 6PM comy

(21183 reviews)
2umps, Flats, Sandals, Wedding | DSW

The latest wunds and bas! brands in women's shoos. sandals, boots, and more. Free

shipping on $351

Women's Shoes, Boots, Sandals, Wedges | Shoes.com
weew shows commwomens
Dress _Sandals - Casual Shos

Frea Shipping on Womens Shoss Shop onling at shows com for beand name
women's shoes, boots. bigh heels, wedges and sandan

Women’s Shoes | Overslock com. Buy Heels, Sandals, & Boots.

n Shows -
Bacount peices cn Oreeslock com Everyday lree
treviews an Heals, Sandale. Boots, & Flats & more

Related soarches for Women's Shoes

DSW Shoes Easy Spieit Shoes
Pumga Shass ¥omen's Dreas. Shosa
Mine West Shoes  JCPeaney Women Shoes

39

Easy Spi
Women's Dress Shoes
JCPenney Women Shoes
Large Size Women's Shoes
Brands of Shoes for Women

w

Women's Shoes at JCPenney
F mWomeas Shoes

Shop For Women's Shoes st JCP®. Exciing Deals
Save on Top Brands

Officiai Payless Website

e Payloss geSizeSho

Find Women's Shoes in Large Siz
Start Saving Todsy!

mSsie
0% ON Al Natuakzer com. Buy Now &

Ann Taylor® Official Sit
The Pedect Pai Of Shoes For Every Ot Shop Flats
Haeis & Wedges

Advertising Anbieter

le

Social Results "o« ® ~

anmee

‘Connect 1o Facebook 1o see what your
riends knaw
Leam more

[ e——

From social networks (2

E“ Navieet Komar

o
Wy o women kove shoes 5o mxh?
i quora com

They dont love shoes. They just think
s good encugh to

. Yves Granger

@25
Whare o good place to shop for
Styish. combortable women's shoes in
P

Undouttedsy Karine Arabian, 4 Rue
Papiton, 75009

Online Marketing

Google Ads

sell your car

Web Shopping IS Miips BNews Mo «

Abaut 311,000,000 risults (045 $600nds)

Soarch lools

Wie Buy Your Car-2 Hours - WeBuyCars.com

71 www. wobuyears comSellourCar = (B77) 924.2576

W Coma To Your Homa Or Offico. Likes New, Wiecked Or Not Running.
#1 Onling Car Buyor - Colebrating Our 35th Yeor - Up To $100.000

A+ Rating - Bottor Business Buroau
Soo What Vehicies We Buy Why Sell to WeBuyCars.com
Liva Chat ¥With A Buyer FACE

Sell Your Car Today - We Buy Cars Up To $100,000

) www.cashdusedcars. com/Sell-Your-Car ~  (BO0D) S46-7700

4,7 e e o g raiting for coshdusodears.com

Freg Offerd Sell Your Car for Cash

W Coma To You Fast - Froe Car Apprasasts - W Do All DMV Paparon

Wa Coma To You - Sell Your Car - Wo Pay 550 to 5100,000 - Submit Car Freo

How To Sell A Car - Sell Your Car - Kelley Blue Book
wwrw kb, comisell-your-can - Keday ﬁh.-n_m‘( -

3 a |

red

Sell Your Car For Cash
wiww cashioncars 1hr.oomf =

(714) B60-1345

Any Make, Any Model. Any Condition!
Froe Tow Awary, Same Day Sondce

Sell a Used Car Today.
www cashforcars.com/! =

(800) 485.2242

Sell a Car Fas! with Cash for Cars,
Call Now for an Instant Offer,

Sell Your Car & Get Cash

www . greencashdcars.comFreaCuotos =
We Piry Top Doliar, Frea Ouobes,

Cash For All Makos & Modols

Facebook Ads

Facebook Ad Placements

Desktop Mews Feed and Right Column

Mobile News Feed

000
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Paid Ad Formate

CPM CPC CPA
* Pay Per View * Pay Per Click * Pay Per Sell
* Glinstig * Kostenkontrolle e Kosten nur bei Kauf
* Schwierige * Sofortiger Trafik e Teuer
Kontrolle  Werbeblindheit
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* Google
https://www.google.com/ads/new/step-by-step-adwords.html

* Bing
https://advertise.bingads.microsoft.com/en-
us/resources/training/courses
https://advertiseonbing.blob.core.windows.net/blob/bingads/media/
library/training/courses/bing-ads-accreditation-study-guide-
spring2016.pdf

* Facebook
https://www.facebook.com/business/ads-
cuide?tab0=Mobiler%20News%20Feed
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Ende

 Nachster Block: |

Take Action
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Notizen
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Notizen
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